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Description 
This activity is centered on Pinterest, the popular pinboard-style social media platform 
where users collect and share images that help them to plan, organize, and explore 
various topics of interest. To conduct this activity, students create a board on Pinterest that 
raises awareness about a social issue of their choice through a combination of at least 20 
pictures, infographics, GIFS, memes, and/or videos. The purpose of this activity is twofold. 
First, it enables students to better understand how new media has cultivated the 
participatory culture in which we live where individuals are no longer consumers but also 
producers of media. Second, and more importantly, this activity enables students to 
contribute to our participatory culture and thus enhance their level of civic engagement.  
 
Objectives Satisfied 

• Develop the skills and cultural knowledge needed to use new media 
technologies to effectively contribute to participatory culture. 

• Describe the origins, development, and current impact of a social issue. 
• Understand how to effectively use and enhance one’s presence on Pinterest and 

related social media platforms.  
• Effectively raise awareness of a social issue via Pinterest. 
• Reflect on how social mediums, such as Pinterest, foster democratic 

engagement and thus have the potential to create social change.  
 
Course Requirements 
This activity is ideal for a class centered on media studies, new media, and/or civic 
engagement. 
 
Materials Needed 

• Students will need smartphones, tablets, or computers with access to the 
Internet and Pinterest. 

• The instructor will need to have a computer that is Internet accessible and linked 
to a projector in the classroom. 

 

Instructions 
1. Choose a social issue that has impacted you and/or matters deeply to you (e.g., 

homelessness, gender violence, racial discrimination, etc.) 
2. Research your chosen social issue to understand its origin, development, and current 

impact.  
3. Familiarize yourself with Pinterest by getting an account, studying various boards that 

cater to your interests, and consulting the following sources: 
a. YouTube tutorial: https://www.youtube.com/watch?v=letk2hPOXzc  
b. Pinterest website: https://business.pinterest.com/en/Pinterest-content-tips  
c. The Art of Social Media by Guy Kawasaki and Peg Fitzpatrick  

4. Using the information you have gleaned about your chosen social issue, create a 
board on Pinterest that raises awareness about your social issue. Provide a 
combination of at least 20 pictures, infographics, GIFS, memes, and videos. 

5. Compose a 2-3 page paper that is structured as follows:  
I. Introduction 

a. Hook/Attention-getter 
b. Thesis 
c. Preview of Points 

II. Body:  
a. Point 1: Describe your social issue (with support from research). 
b. Point 2: Explain how social mediums, such as Pinterest foster 

democratic engagement and thus have the potential to create social 
change (with support from research). 

c. Point 3: Justify the effectiveness of your Pinterest board by explaining 
how it contributes to participatory culture, raises awareness of your 
chosen social issue, and boasts the potential to make a difference 
(with support from research). 

III. Conclusion 
a. Review of Thesis 
b. Clincher 

IV. References  
6. Prepare and present a condensed and dynamic version of your paper (no more than 

3-5 minutes) in class. Use your Pinterest board as your visual aid. 
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The Benefits 
 
• This activity enables students to enhance their knowledge of and skillset for new 

media technologies—the building blocks of participatory culture. 
• This activity contributes to and expands the rich history of student activists who have 

taken advantage of “new” technology to spur social change on campus and beyond. 
• This activity highlights and capitalizes on the great potential of Pinterest for 

educational purposes because it allows educators to embrace the visual aspect of 
teaching. Furthermore, the opportunity Pinterest provides for users to seek out and 
organize images indicates that the images chosen are meaningful and can likely 
inspire rich classroom conversations about how ideas are presented. 

• According to Aslam (2019), the majority of active Pinterest users are under 40, which 
suggests that most traditional college students are familiar with this platform. The 
opportunity for students to use something in class that they often use to entertain 
themselves is key pedagogical tool because, as Frymier (2002) indicates, the more 
relevant the content, the more motivated students are to learn. 

• Students are given agency in choosing their social issue and also allowed to use a 
popular form of entertainment for educational purposes. Their lived experiences and 
course content merge in a fun, productive manner. As Worley, Titswoth, Worley, and 
Cornett-Devito (2007) state, “the classroom at its best becomes a place where 
students are engaged, take ownership of their learning, and can apply content to their 
own experience” (p. 215). 

• Students can begin to recognize that social change exists at the tip of their fingers 
and the click of a mouse—a message that will ideally influence their media 
engagement and contribution to participatory culture for years to come.  

 

Recommended Rubric 
 
• Requirements (5%) 

o Does the Pinterest board incorporate at least 20 images that raise 
awareness about a social issue? 

o Is the paper 2-3 pages long? 
o Is the presentation 3-5 minutes long? 
o Do both the paper and the presentation address the 3 major points 

indicated in the assigned structure?  
• Engagement with Research and/or Course Material (50%) 

o Is there a strong connection between theory and practice? 
o Does the Pinterest board display visual and relevant proof of the democratic 

potential of social media? 
o Does the paper and presentation clearly, succinctly, and thoroughly address 

the 3 major points using support from research? 
• Aesthetics and Creativity (20%) 

o Is the Pinterest board aesthetically pleasing and easy to navigate and 
understand? 

o Does the Pinterest board creatively, thoroughly, and effectively raise 
awareness about a social issue? 

• Delivery (15%) 
o Was there evidence of preparation for the presentation? 
o Was the presentation organized and easy to understand? 
o Was the presentation dynamic?  

• Mechanics (10%) 
o Is the language professional? 
o Is the grammar, punctuation, and spelling at a college level? 
o Do the paper and presentation follow the assigned structure? 
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